
EMANUELA
LOPOPOLO

INTERESTS

EDUCATION

CERTIFICATIONS

FORMATIVE EXPERIENCES 

Copywriting

Media

Understanding Consumer Behaviour 

Content Creation

Visual Design

Graphics

Radio and media relations

Via G. Lucini 4 - Milano

Internship in the area of administration and accounting 
Supported with drafting of tax statements and yearly tax
accounting

SCIENTIFIC HIGH SCHOOL 

ACCOUNTING INTERN, STUDIO LONGO & FUSILLI
Foggia

Class in media experience 

MASTER OF SCIENCE IN MARKETING MANAGEMENT 

BACHELOR'S IN ECONOMICS AND MANAGEMENT (CLEAM)

G. Marconi, Foggia; final grade: 100/100

Bocconi University, Milan; final grade: 100/110

Bocconi University, Milan

2022

2014 - 2019 

2019 - 2022

2022 - 2025

June 2021 - Septmember 2021

Specialization in Communication and Social Media Management

2023

Class in public speaking 

October 2023 - Present
Professional acting course at MTM Grock, in Milan

LANGUAGES

COMPETENCES 

Native speaker italian

English: advanced

Spanish: intermediate
OTHER EXPERIENCES

ICDL IELTS (B2 LEVEL) 
 2021 20202023

GOOGLE
ANALYTICS

February 2024 - March 2024
Class in Photoshop Elements

+39 3240822637

CONTACTS

March 2024 - September 2024

MARKET RESEARCH INTERN, BANCA MEDIOLANUM
Milan

Conducted market research and competitive analysis to
support strategic business decisions
Developed reports and presentations on market trends and
consumer behavior for senior management
Supported the development of data-driven marketing
strategies based on research findings

Tools: SPSS, Python, Microsoft

Office, Sprinklr

Elaboration of surveys

Desk analysis, in-depth interviews

and focus groups

Marketing strategies

Go-to-market strategies

Creative skills

emanuelalopopolo99@gmail.com

May 2025 - Present
DIGITAL MARKETING STRATEGIST INTERN, ACCENTURE SONG
Milan

Analyze social media content performance for major brands
using Sprinklr and All Ears platforms
Conduct social listening and trend research to identify
strategic insights and market opportunities
Deliver data-driven recommendations to optimize brand
social media strategies and engagement

I am a proactive and reliable person with a strong sense of

responsibility and a genuine passion for the

communication industry. I enjoy working in dynamic

environments, learning new skills, and contributing to team

success, with enthusiasm and a problem-solving mindset.


